





































































































































































































































































































































































































For example, one would like to know about any change in the number of
advertisements in different categories of products -services, food items,
clothing, .appliances, etc. To do this, one has to prepare a tally sheet where
these categories are entered and prepare one such sheet for each year.
Then go through each issue of the newspaper and count the number of
advertisements for each category of product. After doing this for every issue,
add up for each year and prepare a consolidated chart where the final figures
are given. A table could then be prepared to highlight the major changes (if
any) or lack of change before and after TV.

The type of advertising strategy adopted in the ads can as well be explored
i.e., is there any change in the number of ads that emphasize product quality,
lower cost, glamour of product, celebrity endorsement etc. etc. This change
could then be presented in another table showing any changes in these
strategies before and after TV.

Finally. based on this data, conclusions can be drawn about changes in the
overall number and/or nature of advertisements before and after television.
This would help to determine what effect, if any, television has had on the
print medium.

Expected Outcomes : A better sense of changes in newspaper advertising
before and after TV. Possible limitations: Old issues of newspapers may not
include the advertising supplements and similar pages, whereas more recent
issues may have them. This means we can't get a full sense of what was
advertised in the past. Moreover, changes in newspaper ads could have
come about for reasons other than the coming of television, but which
happened roughly at the same time. It will be hard for the study to be able to
differentiate and accord these effects properly.

SUMMARY OF BASIC FORMAT OF RESEARCH DESIGN

howh =

Thus, the basic structure of the research design (to be written during the
practical exam) is to include the following elements in the manner described
above inthe examples:

Topic Assigned.
Research Question based on topic, along with brief rationale.
Method to be used, along with justification for that method and its limitations.

Steps required to implement the above. i.e., how exactly will the investigation
of this research question using the method specified proceed? What will be
the major anticipated steps in the research process?

Expected outcomes: What is expected to be learnt from the study that was
not already known? What could be some limitations of the study, reasons
why we need to be careful about interpreting its results?
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